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DeVito/Verdi: Always Keep Working

The power to repair
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THE DEVITO/VERDI TEAM IMMERSED THEMSELVES

IN OUR ORGANIZATION'S CULTURE AND MISSION

— GOING ABOVE AND BEYOND TO UNDERSTAND THE
VALUES THEY WOULD HELP US SUCCESSFULLY
SELL TD NEW AUDIENCES

Nico Porrino

WHEN WE LAUNCHED E.P. CARRILLO CIGARS IN
2009, DEVITO/VERDI MAXIMIZED OUR BUDGET
AND AMPLIFIED OUR VOICE THROUGH
BREAKTHROUGH CREATIVITY, AUTHENTIC
STOFWTELI_ING AND INNDUATNE STRATEGIES.

Emaste Paraz-Carrilla 1N, Jo-lound

THERE ARE NOT ENOUGH SUPERLATIVES IN THE
ENGLISH LANGUAGE TO CAPTURE DEVITO/VERDI'S
INCREDIBLE CREATIVITY, BRILLIANT ADS, AND
EXTRAORDINARY THINKING. AND THE ICING ON THE
CAKE FS HOW FABU LOUS THEY ARE TO WORK WITH!

Hancy Yanofsky, /




Introduction h'}" Hﬂ'gﬂr BerkowWitz sormer President & cE0, Legal Sea Foods

For more than a decade, DeVito/Verdi made us laugh, think, and :.;m:s.ti-.m what we mean to our

customers. And, many times, they made us nervous and often uncomfortable. They pushed us

far beyond what we thought a family-owned and operated restaurant should do and say. But

as we became bolder 1n our advertising, we realized 1t was making our brand stronger and our

messaging more impactful. Yes, some of our ads may have ruffled feathers along the way, but

In many ways that was the point. DeVito/Verdi helped keep us fresh, and that

seafood restaurant should be.
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Q&A: DeVito/Verdi

What inspired or motivated you to have a career in advertising?
Eric Schutte (E.S.), Executive Creative Director: My fami-
Iy. They recogmized that | had a lot of talent as an artist, ¢ven as
a young child, and they pushed me to stick with it and helped
guide me through gomng to art school, Thank you Mom, Aunt
Charlene, and Uncle Alan

Rob Slosberg (R.5.), Creative Director: [ wanted to be a
news reporter. My dad sand, "Well, you're pretty funny, and
you can wrile—why nol try advertising?” He directed me to
some award show books, and | was mesmerized by the greats
atl that time, such as Fallon, Ammerat, and Chil Freeman. |

gaid, I wanna do that!”

What is your work philosophy?

E.5.: | have a few: Don't ask anyone to do anything you
wouldn't do yourself, Any problem can be solved if another
thought 15 put into it. MNever make assumptions. You can't rea-
som with crazy, Crazy knils a sweater for a hamster, You can’t
iry to explain things {0 a crazy person using reason or sound
logic. (Somry, it'"s a saying. | didn't make it up. [ know “crasy™
has become an unpolitically correct word.) Never underesi-
mate stupid. Just when you think someone wouldn't ever do
X, you'll find out they did X,

John DeVite (J.D.), Creative Director & Copywriter: Al-
ways think smart, even when the client doesn™. And when it
comes o wrntng ads, i's nol what you say but how you say it.
R.5,: I‘Cx.:-:.:|'| WOl kiI'IE unfil Yol have .-'.l.'lnl'l'll;lh'.:l'.:._: great When YLl
think you have something great, it might not be as wonderful
as vou think. 5o, keep working. And the evele continues until
you mun out of time

Who is or was your greatest mentor?

Rob Cardueci (R.C.), Creative Director: I've learned a lod
from almost all of my bosses, but | probably leamed the most
from Sal DeVie at DeViteVerdi and Chiff Freeman at Cliff
Freeman & Partners. Sal was a big practittoner of kecping con-
l.'_"l,,'i'fll"\. 3.11:5|:':-||; ::r||_| SEFTHAET. |'|u: ..||\.|.:- :Lt!u:l!u['i-n:ug.;ﬂil'lg :11'.|.| MEmMora-
ble. And Chif was absolutely the master of advertising comedy.
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Vinny Tulley (V.T.), Creative Director & Copywriter; |
wient o the 3choal of Yisual Arts in Mew Yark City, which 15
full of great teachers and mentors, "'.5'. greatest mentors were
Bichard Wilde, Bob MNecdleman, and "1' DeVito, | was hored
hetore E,l:':u.|l|.||'.u|'| |'r:-. Bob, and then Sal stole me away shortly
after. I can't even fully express how much I learmed from them
Amazingly enough, the school asked me to teach there shortly
after | graduated, and [ borrowed (stole) a lot that | was taught
% 4 :.I;1:|;!|;rll I'r|:|'|'| Ih|_'||'| M ‘.'l_".'.' :i||'|;_'1._ | ﬁ1::'.h:.'||;|_| Sal's -;_'|:'.-1.~.
with mine when he couldn’t make it, often cramming over 60
students 1 one room. 've tricd hard through the yvears o be
a good mentor because | had such good ones when [ started
E.5.: Sal DeVio. | met him during my junior yvear at SVA.
He tapght me ¢verything about good ideas, greal ideas, bad
ideas, cute ideas, and every other kind of idea. He also taught
me when to follow my instinets and when to cut bait and rumn.
Everything after that has just been me following his advice.
J.Ib = ! '. tather, Sal DeVito

R.5.: Sal DeVito was an carly here of mine. To him, the only
thing that mattered was producing great work. All the strat-
cgizing, mechings, and talking were Just B.5, The work was
what the public saw and what set the agency apart.

What is ff abouy udw'rrhr-nlu J'J'rr.rr'_r.'.'.'.r re s stonale aboul?
E.5.: I'm the most passionate about public service announce-
ments that 1 beheve in. Convincing the public to get vacci-
nated, {'Lrl'l'.il'l-.'il'll. others that we need stronger gum laws
Convincing p::u|1||: 1o help the homeless, Anything [ can do
to make my advertising have a positive impact on the world 15
what I"'m passionatc about,

J.D.: Doing great advertising that gets attention, from the con-
ception to the copywriting to the winning awards. Whether it's
a funny TV senpt, an emobional radio commercial, smart 50-
cial piosls, or u.ri;im:, a headline =0 prow criul that the 5'-|;|:||||;
reading it feel it in their gut; doing that kind of advertising is
what 11"s all about for me.

I-T..ﬂ.: ["m ot .‘i:l:'.'irl'L: W l."rl.' a '|'|.'..':|.|‘| of E":-:_'.n.mln OVEE :':l.'.'r_ it
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Q&A: DeVito/Verdi

come to life out there where many others are viewing it can be
incredibly rewarding, I love making something out of nothing.

It seems like people are at the center of your work, either
through your message or medium. Tell us more about this,
E.5.: All advertising has to connect to people, whether vou
need them to buy something, do something, or not do some-
thing. Using truths that people can relate to will help them
connect 1o vour message. Essentially, people aren’t at the cen-
ter of the work, bul rather the truths they can connect bo.

What is your most memorable project?

E.5.: A public service announcement that ['d worked on years
ago to convinge the world that we need stricter gun laws.
J.D.: It was a campaign for Meijer Superstore and my first
commercial shoot. Evervone remembers their first, but [ really
remember it because one of the TV spots won “Best of Show™
at the New York ADDY Awards and a Bronze Cannes Lion,
What makes it even more memorable is the fact my father, Sal
DeVito, had said he would never hire me full-time. That was
always my goal: 1o prove to him that [ belonged at DV, At the
time, [ was just freclancing for him, so winning those awards
got me a full-time gig. Been here ever since.

R.5.: I'm a musician in my sccret life on the weckends. When
a project for Legal Sca Foods came up, | had this idea of using
footage of fish moving their mouths, They would sing about the
product, and how they were sad 1o not be the chosen fish for Le-
gal. | wrote original songs, played all the instruments, and sang
all the different fish voices. It was a blast producing them, and
the client loved the commercials. It staried as one test commers
cial, and we ended up doing 10 of them over the years.

What is the most difficalt challenge you've had to overcome?
R.5.: My scvere dyslexia. It's plagued me my entire carcer. |
may be the worst speller in the entire advertising and market-
ing indusiry.

Whe among your contemporaries today do vou admire?
R.C.: Agencies that are producing work that | find interesting
and inspiring these days include CALLEN, Droga5, Erich &
Kallman, FIG, Fortnite Collective, The Martin Agency, and
Wicden+Kennedy,

Y.T.: I'm proud to say | had the honor of teaching so many
great people at SVA who became successful in the advertising
and graphic design industry. It truly is great when a kid you
met when they were 19 or 20 years old in their first-gver basic
ad class goes on to become yvour confemporary and rise to the
top, sometimes winning even more awards than you. There arc
50 many out there, but they know who they are.

E.5.: Eric Silver, Greg Hann, Jerry Graf, Sal DeVilo, Todd
Tillford, Kara Goodrich, An Harper, Doug Fogal, and Steve
Fallon. I could go on and on. They're the creative geniuscs
and pioneers of our time. But something has to be said for Don
Schneider, Bill Bruce, James Chung, and a handful of genius
creatives who also taught me how to balance work with life
vears before the millennial generation demanded it.

J.D.: Frank Ansclmo. [ graduated from the 5YA with him. He's
highly successful as an award-winning creative and advertis-
ing instructor, as his class is the most awarded in the world.
And now he's the executive ereative director for the New York
Mets. How cool 15 that?

R.S.: | admire the founders of any independent ad agency.
The guys have achieved admirable success without ever being
owned by a corporation. It was just a couple of guys (or girls)
taking a leap of faith on day one, and then they built it up into a
-2 ]

respected firm. Agencies that come to mind are David and Goli-
ath, Venables/Bell, Camp + King, and, of course, DeVitoVerdi.

What would be your dream assignment?

E.S.: Save the world. Almost every great PSA is kind of a part
of that assignment.

LD ATV assignment for MNike.

V.T.: Any assignment where the creatives have total creative
freedom and final say. Secriously, I always wanted to work
with professional sporis. Working on a campaign for the NHL
would probably be a dream assignment since [ plaved hockey
and it"s my favorite sport. Hey, Gary Bettman, call me!

R.C.: Actually, I've already worked on a project that I'd con-
sider a dream assignment. ['m not going to name names, but
unfortunately, the client rejected my concepts, so 1 was ulti-
mately not part of the finished work that was then widely ridi=
culed by bath the press and the public (not at D/V).

R.S.: If you'll allow me to answer this question in a salty way,
I think the problem is too many creative people, cspecially
yvounger ones, believe that once they fnally get their “dream”™
assignment (Nike, Geico, Coke, ete.), then they'll get 1o do
greatl work, But some of my most rewarding work has come
from a scafood restaurant, an online bookstore, and a local
fumniture retailer. People need to find greatness in the products
they're working on.

You've done advertising for the medical indusiry in the past.
How has that work changed since the pandemic?

E.5:: | believe medical industry work is more important to the
public than ever. Before the pandemic, if vou didn™t have an
ailment, you didn't pay as much attention to it. But now, ev-
eryone is plagued by something that has a lasting, detrimental
impact on society. Healthcare work gets much more attention
now than before the pandemic.

V.T.: At first, everything became very serious. Humor and
comedy didn't feel like the right way (o go. Praising and hon-
oring the front-line healthcare workers became important. As
time went on, things seemed to return to normal, The vac-
cing and the number of deaths going down helped that, From
what I"'m seeing, healthcare advertising seemed 1o retum (o 118
pre-pandemic tone.

R.C.: Since the pandemic, I"m not sure that advertising for the
medical industry has changed all that much. But there scems to
k¢ more of it out there, and experience in that category is now
a lot more valuable,

Can you name some of your favorite people or clients you've
worked with?

R.C.: After all these years, [ still feel a special bond with the
creatives | met and worked with at CIiff Freeman & Pariners.
We still keep in touch, and it's always a total blast whenever
we have the opportunity to work together again.

V.T.: I've been really lucky to work with great clients such as
Virgin Atlantic, Meijer Super Stores, Jackson Hewitt Tax Ser-
vice, Mount Sinai Hospital, and Gildan Apparel. They all want-
ed work that stood out and had the guts to actually buy and run
it when we delivered. Interestingly enough, the campaigns they
bought really worked for them, making a strong argument for the
power of creativity, And nobody in this business can be success-
ful without collaborating with great, talented people. Working
with director Bob Giraldi was like being in film school. Watch-
ing Oscar-winning DPs like Robert Richardson and Janusz Ka-
minski set up and frame shots was invaluable. And, of course,
all my awesome creative pariners who worked with me as we
stared at the soles of cach other’s sneakers for hours on end.
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MINIMALLY INVASIVE
SPORTS SURGERY

Mfoiwn Siear, “Minimally Pavadive. ~ Ercowtive Orvative Directer: Sal Dv Fe, Copawriner: Rich Simger, Arr Eercror. Daw Trodobel
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Q& A: DeVito/Verdi

B.5.: 5al DeVito and | 51 the greatest agency lead-
orE | ever worked under, Mot b use of e amazing wir

Il CE I how hew losses. | hey i n
blame. They taught me how lo be a leader, and how (o 1nspire
preatl work from olners
L.D.: Pormer president and CEO Hoger Berkowitz of Legal
sea Poods. Great chient. He always wanted funny, edgy wor
that got attention. And as an agency, that s what we do best. As

r & oreative person, »al Devito.

What professional goals do you still have for yourself?
k.5 1o conttnue making adverfising beiter and more account-
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W hat 1x some advice you 'd give a siudent that you wish you'd

known when you first started out?
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W hat interests de you have ouiside of your work?
b5 | bave four wonderlul children thet are the loves of miy

Life v working with my hands. An occasion, | Lk

sneaking away with my wonderful wite for a wibe-knuckle

T 1 H: lavidsn

LA Writing o | ored a young adult novella tatle
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5 curmently aval o1 on. ! also enjoy plaving th

prano and traveling
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Where do you seek inspiration?

E.5.: In all forms of arl, movies, viral films, and anyo Hriss-

v.l.: | = | 5 1 E | 1 5 i1
me S0y nes Lio d C E his. |
L i AT -1 o il E K] Id i L 1
I v really nes i | thin -
.-I- - L L I 4 L= 1
Wre 1 NET
H.C.: 11 imspiration eve h 1 i 1
rrraphi [ 187 Hu Ao 1 §]
Wi ! wn il slree sitting TE, caling i
1C | HES n

Ting H1 Loy | il 1n 1 18
i il should measure ]
H.5.: Hew 1 k L
5 [ O Bnd Wil 1 u 1
life thai ria dl S TREpE | ol 1
Where do you see vouwrself in the fulur
BN Wit ! k slerne v ds 1Lt 1
ng th i betler place o v i
I 1OE 40 BEenc) | doi NAZINg % th
LI S
.13 1thue 1l r1tar 1 il inl i ]
TILNE MOre b it T 1T
ler @m U i i CEC i 2 [
u Ocho s £ T 1N LE 1
ful w 1l v side. U 5 1

Devito! verdl weww.devitoverdl.com

ALWAYS THINK SMART, EVEN WHEN THE GLIENT
DOESN'T. AND WHEN IT COMES TO WRITING ADS,
IT'S NOT WHAT YOU SAY BUT HOW YOU SAY IT.

Jahin Dalits,
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FREE SPEECH IS
NEVER AS DANGEROUS
AS THOSE WHO TRY
TO SILENCE IT.
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Bsproductive rights ore under ottock. The Pro-Choice Public Educotion Project, It's pro-choice or no chodce.
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Pre-Chaicr Public Eduienen Prajeve, “Hanger.™ Losewtior Creative Divecrar: Sal De Bl Arr Directar: Rlasy Tellep; Capyweltevd: Plasy Telley, Reb Cavducel
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THE MAN ON THE LEFT

IS 75 TIMES MORE LIKELY TO BE STOPPED
BY THE POLICE WHILE DRIVING THAN

THE MAN ON THE RIGHT.

H haggpens every day om America’s highwayvs, PBdise siop de vers hasssd on their shin codos saiber than

Tiwr ihee way Dby mre driving. For enample, in Floruls 860 ol (e slapgeel and seary i sore black
aid Hispanke, while they fomstiiuted only 5% of all drivers. These humiliating and illegal searches

ary vidalimns of Lhe Usmstitution mnad must be Gmaght. Help us dofind pomar righils. Supgeert the 0CTL

T learm e amd o semil youar Members of Congress a frees fas go lo www se la g frecis] profil ing.
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The Other Ghicken Gompanies
,,nre Gong To Hate Tis AL

14
!
J

The Other: Chicken Compiaies
nreﬁm 0 Hate i Al

T

" EMPIRE msﬂm CHCHEN >

Empire Rawher Chickew, “Thy (dber Chicken Crmpanies, ® Arf ractar; Sl BeFite; Capypariten: Sal DeVite; Photrgrapher; Catlee'Resaick Il m" % nn E"m

EMPIRE KOSHER CHICKEN £

Empire Eoaher Chicken, “IF Felies A Evan Touphor Maw. " Exrcuiive Creative Direcior: Sal Bellie; Aed Déeector: Sl Belite; Capywriters: AB dron Speacer, Rk Carduccl




LOOKING FOR
ONE NIGHT STAND?
Then you're looking inithe
right place. I'm attractive,
short, and full of personghty.
Take me home and bring
me up to your bedroom
tonight. You won't be

disappointed. | prozﬂise.
_ Night stands available
now at Bernie & Phyl's
home of fine furniture.
1(774) 265-1010

A T
SINGLE B F LOOKING

W ative Bireares: Sal De Vs Arr Diveerors: Eric Felmie, Joks Debta; Capywiters:r Erie Sekane, Joks DeFiis



https://youtu.be/lP8UguEBawk
https://youtu.be/f5DmUC9OQzI
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https://youtu.be/ENVLBsapDZs
https://youtu.be/adAJRA0ul5E
https://youtu.be/QTLuM5lZl9c
https://youtu.be/wdNMMhzI9_U
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